
 

Title of the curriculum/curricula: Economics, Business Management and Statistics 

Type and level of studies: Undergraduate academic studies 

Subject title: Marketing communications 

Teacher (Name, first letter of one parent’s name, last name): Galjina P. Ognjanov, Jelena M. Filipović 

Subject status: Compulsory 

Number of ECTS: 7 

Prerequisite:  

Subject objective 
The objective is to teach students the basics of marketing communications. The students will learn to use 

various marketing communications tools (e.g. personal selling, advertising, promotions, marketing public 

relations etc). They will understand various mass media and their characteristics. They will also learn 

different communications strategies and tactics and how to apply them in special occasions. 

 

Subject outcome   
The students will learn how to use various marketing communications tools when creating a marketing 

campaign. They will understand the pros and cons of using separate communications tools. They will be 

able to make proper decisions related to personal selling, advertising, promotions, marketing public 

relations and other tools. Finally, they will know how to select media vehicles, based upon their 

characteristics and to make a media plan. They will gain presentations skills, which is a prerequisite for a 

successful application of many separate marketing communications tools. 

 

Subject content  

Theory lessons  

Marketing concept and marketing communications. Parties involved with marketing communications 

(advertisers, agencies, media, regulatory bodies and agencies). Theoretical background: defining 

communications process. Personal selling. Planning, organizing and managing personal selling. 

Advertising. Effects, advertising research, planning and creative process. Promotions. Marketing public 

relations. Other marketing communications tools: fairs and expositions, sponsorship, direct response. 

Media. Ethical issues. Global marketing communications. B-to-B marketing communications. Marketing 

communications with employees. 

Practice lessons: practice classes, other forms of teaching, study research work   

 

Practice classes are dedicated to students’ presentations, discussions and work on mini projects. 

 

Literature  

Ognjanov, G. (2013) Marketinške komunikacije, CID Ekonomski fakultet, Beograd (in Serbian). 

 
 

Number of active teaching lessons  Other lessons 

Lectures: 

 
Practice 
classes: 

Other forms of 
teaching: 

Study research work: 

 

Teaching methods 
Teaching methods include lectures and workshops. Lectures aim at providing general idea on the main 

concepts and motivate students to think about important issues. Therefore lectures are based on 

presentations and in class discussions. Workshops are dedicated to presentations skills development case 

study analysis and work on mini projects.  



Grading (maximum number of points 100) 

Pre-examination obligations Points Final exam  Points  

Students presentations 20 Written exam  
 

60 

Colloquium 
 

10 Oral exam  

Participation in classes  10 ..........  

Semester papers     

 


