
 

Title of the curriculum/curricula: Economics, Business Management and Statistics 

Type and level of studies: Undergraduate academic studies 

Subject title: Marketing Logistics 

Teacher (Name, first letter of one parent’s name, last name): Vladan S. Božić, Slobodan N. Aćimović 

Subject status: Compulsory and optional 

Number of ECTS: 7 

Prerequisite: no prerequisite 

Subject objective 

 

To acquaint the students with the basic determinants of company logistics management, i.e. with 

marketing logistics as a business but also a scientific and methodological discipline. By studying this 

subject, students will recognize logistics as the 'core' of company operative management, having the 

implications of the greatest number of everyday logistic decisions transferred onto the company 

operative level. The key goal of the subject is to help the students identify the logistics management 

as a group of marketing and commercial-oriented and positioned activities with a strong influence 

of the other side of every activity-costs.   

 

Subject outcome   

 

The subject should enable the students: 1) to recognize the logistics system as a group of operative 

company activities with important implications of logistics decisions onto the strategic company 

level; 2) to treat logistic jobs as marketing-oriented, but cost-determined; 3) to identify the 

competitive level of customer service-as a basic goal of logistics management, but also as one of the 

basic goals of a company as a whole; 4) to get to know the approaches of managing the logistics 

system and its individual sub-systems; 5) to value the global importance of logistic activities onto 

the company management and economy as a whole. 
 

Subject content  
 

1.Introduction to logistics and logistics management; 2. The development of logistics management; 

3.Definition, functions and tasks of customer service; 4. Customer service management; 5. Transport 

management; 6. Supplies management; 7. Warehouse management; 8. Logistics information system; 9. 

Logistics management and organization, 10. Global logistics. 

 

Literature  

 

Božić, V., Aćimović, S. (2012). Marketing logistika. CIDEF:Belgrade. 
 

Number of active teaching lessons 90 Other lessons 

/ Lectures: 

60 
Practice 
classes:30 

Other forms of 
teaching:/ 

Study research work: 

/ 

Teaching methods 
 

Ex-cathedra lessons with active student participation, solving precise problems from the domain of 

logistics management, based on prepared student presentations, lectures held by eminent experts from 

practice and getting to know the practical work of logistics/transport companies. 

 

Grading (maximum number of points 100) 



Pre-examination obligations Points Final exam  Points  

Activities during lectures  5  

Oral exam 

50 

Practice lessons  
 

10 

Colloquium/a  20 ..........  

Semester papers  15   

 


